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Football price goes right out of the stadium 


Payments by broadcasters to 
college and pro organizations 
more than double over last year; 
Super Bowl 30’S will go for 
record $185,000 on NBC-TV 

The major radio and television networks 
have booted their rights payments sky- 
high for the 1978 football season. And 
with contracts that have a hang-time of 
four years, that’s how things will stand 
through the 1981 season. 

The pro clubs and the colleges will get 
more than $200 million from local broad¬ 
casters and the networks for the privilege 
of reporting the action from the nation’s 
stadiums. That is a breath-taking 142% 
increase over the 1977 rights total of $82.5 
million. 

Practically all of the big kick upwards 
stems from new network contracts negoti¬ 
ated with the National Collegiate Athletic 
Association (Broadcasting, June 20, 
1977) and with the National Football 
League (Broadcasting, Oct. 17, 1977). 

And although the increases for the local 
and regional networks are not of the mag¬ 
nitude as those of the national networks, 
there are appreciable gains. One such ex¬ 
ample on the radio side is by Mutual 
Broadcasting System, which has shored up 
its claim as the radio network with the 
most extensive football coverage by 
adding regional coverage of the Super 
Bowl champion Dallas Cowboys and by ac¬ 


quiring rights to all the college football 
games of the Southwest Conference. 

But, while broadcasters will be paying 
more, they’re happy: Commercials prices 
are being hiked generally, the number of 
games is being increased and reports of ad¬ 
vertiser sell-outs are growing. 

According to Broadcasting’s annual 
survey of the networks, colleges and pro¬ 
fessional clubs, here’s how the 1978 radio- 
TV rights package of $200,149,352 breaks 
down: 

■ $193,700,000 from the television and 
radio networks for professional and college 
games. Last year this figure was just 
$76,400,000. 

■ $3,710,000 from local radio stations 
or rights holders for rights to NFL 
preseason and regular-season games. This 
is slightly more than 1977’s $3,645,000. 

■ $676,000 in local TV rights to NFL 
preseason games, a little above the 
$653,000 for last year. 

■ $2,063,352 for local radio and 
delayed TV rights to football of schools 
and colleges. This is substantially above 
last year’s $1,857,292. 

Here is a rundown of how and when the 
radio and television networks plan to use 
the football coverage they have bought for 
the season: 

ABC-TV has already opened its football 
season, with its July 29 NFL Hall of Fame 
game coverage—which also marked the 
start of an experiment in using TV instant 


replays on close calls by officials. Under a 
plan approved by NFL owners last March, 
use of replays will be tested in a seven- 
game preseason dry run. 

ABC’s second preseason game will be 
Minnesota at Miami on Friday, Aug. 18, 
starting at 9 p.m. NYT, and its third and 
last will be San Francisco at Denver one 
week later, also starting at 9. 

Sixteen Monday Night Football games 
are scheduled, two more than last year, 
starting Sept. 4 (Labor Day) with 
Baltimore at Dallas. All Monday-night 
games will start at 9 p.m. NYT except the 
Oct. 9 match-up between Cincinnati and 
Miami, which will start at 8:30. 

ABC will have a second NFL package 
this year—a miniseries of four prime-time 
games, three to be played on Sundays and 
one on a Thursday. The miniseries opens 
Sunday, Sept. 24, with New England 
Patriots at Oakland, starting at 9. Others in 
the series are scheduled Thursday, Oct. 26, 
at 8:30; Sunday, Nov. 12, at 8, and Sunday, 
Dec. 3, at 9. 

ABC-TV’s National Collegiate Athletic 
Association schedule opens Saturday, 
Sept. 2, in prime time. The opener will be 
Alabama vs. Nebraska and will start at 9 
p.m. For the season, each ABC affiliate 
will receive 23 NCAA games out of a 
schedule that calls for 13 national and 45 
regional Division One appearances. 

Both the NFL and NCAA games are 
“close to’’ being sold out, according to 
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ABC officials. Thirty-second announce¬ 
ments in the regular-season NFL contests 
are pegged at $85,000, up from $62,000 
last year, while 30’s in NCAA games are 
$39,000, up from $32,500. In the three 
preseason NFL games, 30’s are priced at 
$42,500. 

ABC-TV also will have four bowl 
games: the Liberty Bowl on Dec. 23 at 
3:30 p.m., the Gator Bowl on Dec. 29 at 9 
p.m., the Sugar Bowl on Jan. 1 and the 
Hula Bowl on Jan. 6. Thirty-second an¬ 
nouncements in the Liberty Bowl are 
priced at $23,000, down from $35,000 last 
year. In the Gator Bowl they’re $35,000, 
up from $30,000; in the Sugar Bowl 
they’re $50,000, same as last year, and in 


the Hula Bowl—which wasn’t on ABC last 
year—they are $28,000. 

CBS-TV’s first of two preseason games 
is set for Saturday, Aug. 12, with a rematch 
of last year’s Super Bowl teams, Dallas 
and Denver, starting at 3 p.m. NYT, with 
the second on Sunday, Aug. 27, Cleveland 
vs. New England at 1:45 p.m. 

The regular season opens Sunday, Sept. 
3, with six regional games, followed by five 
on Sept. 10. The first national game is 
Dallas at Los Angeles on Sept. 17, starting 
at 4 p.m. NYT CBS also has the National 
Football Conference first-round playoffs 
on Sunday, Dec. 24, with divisional play¬ 
offs on Saturday, Dec. 30, and Sunday, 
Dec. 31, and the NFC championship game 


on Sunday, Jan. 7. 

CBS also has four college bowl games: 
the Sun Bowl Dec. 23, probably starting at 
1:30 or 2:30; the Peach Bowl Dec. 25 at 1 
p.m.; the Cotton Bowl Jan. 1 at 2 p.m. and 
the Shrine East-West All-Star game Jan. 6 
at a time not yet set. 

CBS-TV’s 30-second prices for 
preseason games average $30,000, up 
from about $28,000 last year. For regular- 
season games they range from $45,000 in 
two Saturday games to $60,000 in the first 
Sunday games and $55,000 in the second 
Sunday games and on up to $95,000 in the 
Thanksgiving Day game (Nov. 23, Wash¬ 
ington at Dallas, 3:30 p.m. NYT). In regu¬ 
lar-season games last year the comparable 


Local radio’s pre- and regular-season NFL coverage 


AFC East 

Team 

Originator 

Regional network; games 
scheduled; rights holder 

Baltimore Colts 

WCBM Baltimore 

Regional net. of 33 for 
regular season, local only for 
preseason; four exhib.and 

16 regular season; station 
holds rights. 

Buffalo Bills 

WKBW Buffalo 

Regional net.of six; four 
exhib.and 16 regular 
season; station holds rights 

Miami Dolphins 

WIOD Miami 

Regional net.of 18; five 
exhib.and 16 regular 
season; station holds rights. 

New England Patriots 

WBZ Boston 

Regional net. of 12; four 
exhib.and 16 regular 
season; station holds rights. 

New York Jets 

WOR New York 

No regional net.; four exhib. 
and 16 regular season; 
station holds rights. 

AFC Central 

Cincinnati Bengals 

WLW Cincinnati 

Regional net TBA; four 
exhib, and 16 regular 
season; station holds rights. 

Cleveland Browns 

WHK Cleveland 

Regional net.of 53; four 
exhib.and 16 regular 
season; station holds rights. 

Houston Oilers 

KTRH Houston 

Regional net. of 66 plus 
Oklahoma News Network; 
four exhib. and 16 regular 
season: Texas State Network 
holds rights. 

Pittsburgh Steelers 

WTAE Pittsburgh 

Regional net. of 35; four 
exhib.and 16 regular 
season; station holds rights. 

AFC West 

Denver Broncos 

KOA Denver 

Regional net. TBA; four 
exhib.and 16 regular 
season; station holds rights. 

Kansas City Chiefs 

KCMO Kansas City 

Regional net. of 53: four exhib. 
and 16 regular season; 
station holds rights. 

Oakland Raiders 

KGO San Francisco 

Regional net. of 13: four 
exhib. and 16 regular 
season; Bob Speck 

Productions holds rights. 

San Diego Chargers 

KSDO San Diego 

Regional net. of four; four 
exhib.and 16 regular 
season; station holds rights. 

Seattle Seahawks 

KIRO Seattle 

Regional net.of 30; four 
exhib.and 16 regular 
season; separate unit of 
station and Seahawks 
handle in second year of 
five-year contract. 


NFC East 

Dallas Cowboys 

KRLD Dallas 

Regional net. will include 
feed to Mutual Broadcasting 
System (see main story); one 
intrasquad game, four 
exhib. and 16 regular 
season; station holds rights. 

New York Giants 

WNEW New York 

No regional net.; four exhib. 
and 16 regular season; 
station holds rights. 

Philadelphia Eagles 

WIP Philadelphia 

Regional of 20; four exhib. 
and 16 regular season; 
station holds rights with 

Metro Sports 

Communciations handling 
network. 

St. Louis Cardinals 

KMOX St. Louis 

Regional net. TBA; four 
exhib.and 16 regular 
season; station holds rights. 

Washington Redskins 

WMAL Washington 

Regional net. of 60; four 
exhib.and 16 regular 
season; station holds rights 
with Metro Sports 
Communications handling 
network. 

NFC Central 

Chicago Bears 

WBBM Chicago 

No regional net.; four exhib. 
and 16 regular season; 
station holds rights. 

Detroit Lions 

WJR Detroit 

Regional net. of 35: four 
exhib.and 16 regular 
season; station holds rights. 

Green Bay Packers 

WTMJ Milwaukee 

Regional net. of 50: four 
exhib.and 16 regular 
season; station holds rights. 

Minnesota Vikings 

WCCO Minneapolis- 
St. Paul 

Regional net. of 25; four 
exhib.and 16 regular 
season; Twin City Federal 
Savings & Loan Association 
holds rights. 

Tampa Bay Buccaneers WFlA Tampa 

Regional net. of 32: four 
exhib.and 16 regular 
season: Brooks-Gallogly 
Productions holds rights. 

NFC West 

Atlanta Falcons 

WGST Atlanta 

Regional net. of 50-60; four 
exhib.and 16 regular 
season; station holds rights. 

Los Angeles Rams 

KMPC Los Angeles 

Regional net. of 19; four 
exhib.and 16 regular 
season; station holds rights. 

New Orleans Saints 

WGSO New Orleans 

Regional net. of 40-50; four 
exhib.and 16 regular 
season: station holds rights. 

San Francisco 49ers 

KSFO San Francisco 

Regional net. of 15; four 
exhib.and 16 regular 
season; stations holds rights. 
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range was from $32,000 to $52,000 and up 
to $70,000 on Thanksgiving Day. 

For the wild-card playoff, an innovation 
this year, CBS is charging $66,000 per 30. 
In the divisional playoffs it is $74,000, as 
compared with $70,000 last year, and in 
the championship game it is $89,000, up 
from $85,000. In the NFL Today pregame 
show, 30’s average about $19,500 and in 
the postgame wrap-up, about $30,000. 

Thirties in CBS’s Sun Bowl and Peach 
Bowl games are pegged at $24,000 each; in 
the Cotton Bowl at $70,000 and in the 
East-West Shrine game at $17,500. 

NBC-TV has two preseasop games com¬ 
ing up: Oakland vs. San Francisco on Sun¬ 
day, Aug. 20, at 4-7 p.m. NYT, and Los 


Angeles vs. Oakjand on Saturday, Aug. 26, 
at 9 p.m. to midnight. 

NBC-TV’s regular-season coverage 
opens Sept. 3 with a rematch of the 1977 
American Football Conference champion¬ 
ship rivals Denver Broncos and Oakland 
Raiders, starting at 4 p.m. NYT 

NBC will telecast 99 regular-sea son 
games over 16 weeks, plus an expanded 
post-season line-up that includes, for the 
first time, a qualifying game between non¬ 
division leaders with the best conference 
records playing for the wild-card berth in 
the AFC divisional playoffs. The qualify¬ 
ing game will be played Sunday, Dec. 24. 

Ip addition, NBC will have the AFC 
divisional playoffs Saturday and Sunday, 


Dec. 30 and 31; AFC championship game 
Sunday, Jan. 9, and Super Bowl XIII Sun¬ 
day, Jan. 21. 

In college football, NBC-TV will carry 
the Rose Bowl on Jan. 1 at 4:45 p.m. 
NYT, the Orange Bowl that night at 8 and 
the Fiesta Bowl on Qec. 25 at 3:30: 

NBC authorities report that the AFC 
regular-season games are 98% sold, at an 
average of $44,500 per 30-second announ¬ 
cement, up from $37,000 last year. The 
pregame reports, NFL *78, are sold out at 
$17,500 per 30, the same as last year, and 
the post-game wrap-ups are sold out at 
$36,000 per 30, with Sperry Rand taking 
full sponsorship. 

For the AFC playoffs and champion- 


Local TV 

preseason NFL coverage 

' 


AFC East 



NFC East 


Team 

Orginator 

Regional network ; games 

Dallas Cowboys 

KXAS-TV Dallas- 



scheduled ; rights holder 


Fort Worth 

Baltimore Colls 

WMAR-TV Baltimore 

No regional net.; two live 
games, two tape delay; 
station holds rights. 

New York Giants 

WPIX New York 

Buffalo Bills 

Miami Dolphins 

WKBW-TV Buffalo 

Regional net. of two; two live 
games; station holds rights 

Philadelphia Eagles 

WCAU-TV Philadelphia 

WTVJ Miami 

No regional net.; two live 
games, one tape delay; 
station holds rights. 





St. Louis Cardinpls 


New England Patriots WBZ-TV Boston 

No regional net.: two live 




games, one tape delay; 
station holds rights. 

Washington Redskins 

WJLA-TV Washington 

New York Jets 

WPIX New York 

No regional net.; two live 
games; station holds rights. 

NFC Central 


AFC Central 



Chicago Bears 

WBBM-TV Chicago 

Cincinnati Bengals 

WLWT Cincinnati 

Regional net. of three; two 
live games, two tape delay; 
station holds rights. 

Detroit Lions 

WJBK-TV Detroit 

Cleveland Browns 

WKYC-TV Cleveland 

No regional net.; one live 
game; station holds rights. 

Green Bay Packers 

WBAY-JV Green Bay 

Houston Oilers 

KPRC-TV Houston 

No regional net.; one live 
game; station holds rights. 



Pittsburgh Steelers 

WIIC-TV Pittsburgh 

Regional net TBA; three live 

Minnesota Vikings 

WTCN-TV Minneapolis- 



games, one tape delay, 


St. Paul 



station holds rights. 

Tampa Bay Buccaneers 

WTVT Tampa- 
St. Petersburg 

AFC West 

Denver Broncos 

KBTV Denver 

One other station will pick 
up; two live games; station 
holds rights. 



Kansas City Chiefs 

KMBC-TV Kansas City 

No regional net.; two live 
games, two tape delay; 

NFC West 




station hold rights. 

Atlanta Falcons 

WTCG Atlanta 

Oakland Raiders 

KRON San Francisco 

Regional net. of three; one 
live game, one tape delay; 

Bob Speck Productions 
holds rights. 

New Orleans Saints 

WWL-TV New Orleans 

San Diego Chargers 

KCST-TV San Diego 

Regional net. of two; two live 
games, two tape delay; Bob 
Speck Productions holds 
rights. 

Los Angeles Rams 

KTTV Los Angeles 

Seattle Seahawks 

KIRO-TV Seattle 

No regional net.; one live 
game, three tape delay; 
station holds rights. 

San Francisco 49ers 

KBHK-TV San Francisco 


No regional net.; three tape 
delay games; Eddie Barker & 
Associates holds rights. 


No regional net.; two live 
games, two tape delay; 
station holds rights. 

No regional net.; three live 
games, one tape delay; 
station holds rights. 

No local preseason telecasts 
(see main story). 

Regional network in Virginia 
TBA; one live game, three 
tape delay; station holds 
rights. 


No regional net.; two live 
games, two tape delay; 
station holds rights 
No regional net.; two live 
games, two tape delay; 
station holds rights. 
Regional net. ol six; three 
live games, one tape delay; 
station holds rights. 
Regional net. of three; one 
live game; two tape delay 
(which will be done live, if 
sold out); Twin City Federal 
Savings and Loan 
Association holds rights. 


No regional net.; one live 
game; station holds rights. 


No regional net.; four tape 
delay; station holds rights. 
No regional net; two live 
games, two tape delay; 
station holds rights. 
Regional net. of three; one 
live game, three tape delay; 
Bob Speck Productions_ 
holds rights. 

No regional net.; one live 
game, one tape delay; 
station holds rights. 
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The price the networks will pay for national football 


ABC-TV 

Rights 

Starting 

Date 

Hall of Fame Game 

S200.000 

July 29 

NFL preseason games 

(1) 

Aug. 18 

NCAA college games 

S29.500.000 

Sept. 2 

NFL Monday Night Football 

S46.000.000 

Sept. 4 

NFL prime, time miniseries 

SI 2,000.000 

Sept. 24 

Pro Bowl 

SI.500,000 

Jan. 29 

Liberty Bowl 

Undisclosed 

Dec. 23 

Gator Bowl 

Undisclosed 

Dec. 29 

Sugar Bowl 

Undisclosed 

Jan. 1 

Hula Bowl 

Undisclosed 

Jan. 6 

CBS-TV 

NFC preseason games 

(2) 

Aug. 12 

NFC games 

S51,000,000 

Sept. 3 

NFC divisional playoffs 

(2) 

Dec. 24 

NFC Championship 

(2) 

Jan. 7 

Sun Bowl 

Undisclosed 

Dec. 23 

Peach Bowl 

Undisclosed 

Dec. 25 

Cotton Bowl 

Undisclosed 

Jan. 1 

East-West Shrine 

Undisclosed 

Jan. 6 

NBC-TV 

AFC preseason games 

(3) 

Aug. 20 

AFC games 

$45,000,000 

Sept. 3 

AFC divisional playoffs 

(3) 

Dec. 24 

AFC championship 

(3) 

Jan. 7 

Super Bowl 

$6,000,000 

Jan. 21 

Fiesta Bowl 

Undisclosed 

Dec. 25 

Rose Bowl 

Undisclosed 

Jan. 1 

Orange Bowl 

Undisclosed 

Jan. 1 


CBS Radio 


Package of 36 NFL games including 
26 regular-season games plus Super 
Bowl and all other postseason 


games 

Undisclosed 

Sept. 4 

Cotton Bowl 

Undisclosed 

Jan. 1 

Mutual Radio 

NFL games 

Notre Dame games, NCAA 

Undisclosed 

Sepf. 3 

wildcards 

Undisclosed 

Sept. 9 

Hall of Fame Classic 

Undisclosed 

Dec. 20 

Liberty Bowl 

Undisclosed 

Dec. 23 

Gator Bowl 

Undisclosed 

Dec. 29 

East-West Shrine 

Undisclosed 

Jan. 6 

Orange Bowl 

Undisclosed 

Jan. 1 

Sugar Bowl 

Undisclosed 

Jan. 1 

Senior Bowl 

Undisclosed 

Jan. 14 

NBC Radio 

Fiesta Bowl 

Undisclosed 

Dec. 25 

Bluebonnet Bowl 

Undisclosed 

Dec. 31 

Rose Bowl 

Undisclosed 

Jan. 1 

All networks announced rights 

$191,200,000 

Estimated for unannounced games and series 

S2.500.000 

Grand total for networks 

$193,700,000 


ID Rights included in NFL package. 

(2) Rights included in NFL National Fooiball Conference package. 

(3) Rights included in NFL American Football Conference package. 

(4) Radio rights included in TV contract. 


ship, 30-second availabilities are reported 
to be 95% sold at an average of $72,000 for 
the playoffs and $85,000 for the cham¬ 
pionship, as compared with $65,000 and 
$75,000 last year. For the Super Bowl, 30’s 
are going for a record $185,000 and are 
95% gone. The $185,000 price tag com¬ 
pares with $175,000 when the game was 
on CBS-TV last January and played into 
prime time. Game time for this season’s is 
4 p.m. 

In college post-season games, the Rose 
Bowl is 95% sold at $105,000 per 30-sec¬ 
ond spot, the Orange Bowl is 95% sold at 
$85,000 per 30 and the Fiesta Bowl is 90% 
sold at $35,000 each. A year ago, NBC was 
charging $90,000 for a 30-second spot in 
the Rose Bowl and $70,000 for one in the 
Orange Bowl—it didn’t have the Fiesta 
Bowl, which was on CBS-TV and priced at 


Conference 

lhams 

Atlantic Coast 

7 

Big Eight 

8 

Big Ten 

10 

Ivy 

8 

Pacific Ten 

10 

Southeastern 

10 

Southwest 

9 

Western Athletic ■ 

7 

Others and independents* 

56 

Totals 

125 

‘Independent figures do nol include Notre Dame. 


$22,500 per 30. 

Mutual Broadcasting System’s contract 
with the Dallas Cowboys was the culmina¬ 
tion of extensive negotiations last year, ac¬ 
cording to MBS President C. Edward Lit¬ 
tle. “We agreed on the Cowboy Network 
long before the Super Bowl XII,” he said, 
“and when they went on to win the cham¬ 
pionship, we were assured even more that 
our get-together was a winner for both 
sides.” 

Approximately 250 stations in Mutual’s 
Southwest Radio Network are carrying the 
games in nine states, starting with the 
Dallas-San Francisco exhibition opener 
last Saturday (Aug. 5). 

As it has in past years. Mutual will also 
be covering other NFL action with one 
game selected for each of 16 Sunday after¬ 
noons commencing Sept. 3. 


Radio TV Total 


stations 

stations 

rights 

252 

4 

SI 43.480 

291 

25 

168,016 

326 

23 

362,000 

14 

3 

14,450 

131 

15 

359,000 

641 

64 

355,000 

200 

7 

251,000 

61 

3 

69,000 

537 

46 

341.406 

2,453 

190 

2,063,352 


On the college side, number-one ranked 
Notre Dame’s full schedule will be 
covered for the 11th straight year by 
Mutual on 11 Saturdays, along with 10 
major sectional and intersectional NCAA 
ames and seven post-season bowl games 
Hall of Fame Classic, Liberty Bowl, 
Gator Bowl, Sugar Bowl, Orange Bowl, 
East/West Shrine Game and the Senior 
Bowl). 

Mutual will be taking over Southwest 
Conference football under a five-year con¬ 
tract that encompasses all nine.conference 
colleges and the SWC’s entire 63-game 
schedule. In doing so. Mutual is ending an 
era of more than four decades (since 
1934) in which Exxon held rights to all 
Southwest Conference football on radio. 
However, the company lost out in the bid¬ 
ding to Mutual. Mutual declined to give a 
price on the contract, but it is believed that 
the five-year package will come to about 
$1.2 million. 

The Mutual Black Network has an¬ 
nounced plans for coverage of top black- 
college football for 12 Saturday afternoons 
plus the Gold Bowl on Dec. 2 that will 
feature the winners of the Central Inter¬ 
collegiate Athletic Association and the 
Mid-Eastern Athletic Conference. 

Mizlou Productions is expecting at least 
75%-85% TV clearance for seven bowl 
games it is handling: the Garden State 
Bowl from New Jersey’s Meadowlands on 
Dec. 16(1-4 p.m.); the Hall of Fame Bowl 
from Birmingham, Ala., on Dec. 20 (8-11 
p.m.); the Holiday Bowl from San Diego 
on Dec. 22 (9-midnight); the Tangerine 


What the major schools get from local-regional radio and local TV 
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Bowl from Orlando, Fla., on Dec. 23 (8-11 
p.m.); the Blue-Gray Classic from 
Montgomery, Ala., on Dec. 29 (2-5) 
p.m.); the Bluebonnet Bowl from Houston 
on Dec. 31 (8-11 p.m.), and the Challenge 
Bowl from Seattle on Jan. 14. 

The Hughes Television Network and 
Syndicast Services Inc. are teaming up for 
the Jan. 13 presentation of the Senior 
Bowl from Mobile, Ala. (2-5 p.m.). It is 
being distributed on a barter basis. 

Local stations again this year left little 
doubt that football continues to be a way 
to the advertiser’s heart. Some examples; 

Dave Humphrey, broadcast coordinator 
for the Baltimore Colts coverage by 
wcbm(am) there, said the sold-out sign 
was hung out in mid-July for all 
availabilities in the pregame, in-game and 
postgame broadcasts. 

David Kay of Texas State Network, the 
new rights holder for the Houston Oilers’ 
radio, reported not only brisk sales, but 
felt there was a success story in the 
renewed interest that will see the Oilers 
network grow from seven stations last year 
to as many as 75 affiliates this year. 

Perhaps the topper came from Phil Cos- 
tin, sales manager of wiod(am) Miami. 
With its Dolphins coverage sold out two 
hours before and two hours after the 
games, in addition to in-game positions, 
the station decided to give a bonus to its 
advertisers. Accordingly, a 21st game—the 
Hall of Fame contest between the 
Dolphins and the Philadelphia Eagles on 
July 29—was carried with all commercials 
free to regular customers. 


Major TV-network sponsors 

A/C-Delco (Campbell-Ewald): NBC, AFC games; 
CBS. NFC games, playoffs and championship. 

Allegheny Ludlum (VanSant, Dugdale): NBC, Fiesta 
Bowl. 

All State Insurance (Leo Burnett); NBC. AFC games, 
pregame reports, playoffs and championship. 

American Banking Association (Leo Burnett): 
NBC. AFC games. 

Anheuser-Busch (D'Arcy, MacManus & Masius): 
ABC, NCAA games; NBC. Super Bowl; CBS. NFC 
games, playoffs and championship. 

AT&T (Cunningham & Walsh): NBC. AFC pregame re¬ 
ports; CBS. NFC games, playoffs and champion¬ 
ship. 

Atari (Clifford A. Botway); CBS. AFC games, playoffs 
and championship. 

Avis (Doyle Dane Bernbach): NBC, AFC games, play¬ 
offs. championship and Super Bowl; CBS. NFC 
games, playoffs and championship. 

Black & Decker (BBDO): NBC. AFC games; CBS. 
NFC games, playoffs and championship. 

Bell & Howell (N.W. Ayer); CBS. NFC games, playoffs 
and championship. 

Boeing (Cole & Weber); ABC. NFL games. 

Bulck (McCann-Erickson): ABC, NFL games. 

Carling Brewing (W. B. Doner); NBC. AFC program 
reports. 

Chevrolet (Campbell-Ewald): ABC, NCAA games. 

Chrysler (BBDO): NBC, AFC games, playoffs, cham¬ 
pionship, Super Bowl and Rose Bowl. 

Consolidated Cigar (David Oksner Mitchneck): 
CBS. NFC pregame shows. 

Commercial Credit 1W. B. Doner): ABC. NFL games. 

Connecticut General (Cunningham & Walsh): NBC, 
Fiesta Bowl; CBS. NFC games, playoffs and cham¬ 
pionship. 

Datsun (William Esty): ABC, NFL games. 

Eastern Airlines (Young & Rubicam): NBC. regional 
lineup. Super Bowl. 

Eastman Kodak (JWT): NBC. AFC games. 


Exxon (McCaffrey & McCall): NBC. AFC games; CBS. 
NFC games, playoffs and championship. 

Fireman's Fund (Cunningham & Walsh): ABC. NCAA 
games. 

Firestone Tire & Rubber (Sweeney & James): ABC. 
NFL games: CBS. NFC games, playoffs and cham¬ 
pionship. 

Ford (j. Walter Thompson): CBS. NFC games, play¬ 
offs and championship. 

Gallo Wines (Young & Rubicam): NBC. AFC games; 
CBS. NFC games, playoffs and championship. 

General Motors (N.W. Ayer): NBC. Orange Bowl. 

GM Parts (D'Arcy-MacManus & Masius): NBC. 
Orange Bowl. 

Goodyear Tire & Rubber (Campbeli-Ewald): ABC. 
NCAA games. 

Haggar (Tracy-Locke): CBS. NFC games, playoffs and 
championship. 

Hertz (Ted Bates): NBC. AFC games, playoffs and 
championship: CBS. NFC games, playoffs and 
championship. 

IBM (Conahay & Lyon): NBC. Super Bowl. Rose Bowl. 
Orange Bowl. 

K-Mart (Ross Roy): NBC. AFC games; CBS. NFC 
games, playoffs and championship. 

Metropolitan Life (Young & Rubicam): ABC. NFL 
games. 

Miller Brewing (McCann-Erickson): ABC. NFL and 
NCAA games; NBC. Super Bowl. Rose Bowl and 
Orange Bowl; CBS. NFC games, playoffs and 
championship. 

Mobil (Doyle Dane Bernbach): NBC. AFC games; 
CBS. NFC games, playoffs and championship. 

National Brewing (W. B. Doner): CBS. NFC pregame 
shows. 

North American Philips (McCaffrey & McCall): 
NBC. AFC games; CBS. NFC games, playoffs and 
championship. 

Oldsmoblle (Leo Burnett: NBC, AFC pregame re¬ 
ports. 

Owens-Corning (Ogilvy & Mather): NBC, AFC 
games; CBS. NFC games, playoffs and champion¬ 
ship. 

Pabst (Young S> Rubicam): CBS. NFC games, playoffs 
and championship. 

J.C. Penney (McCaffrey & McCall): NBC. AFC 
games; CBS. NFC games, playoffs and champion¬ 
ship. 

Pennzoil (Eisaman. John & Laws): NBC. AFC games. 

Pioneer (Scali. McCabe & Sloves): NBC. AFC games; 
CBS. NFC games, playoffs and championship. 

Polaroid (Doyle Dane Bernbach): NBC. AFC games: 
CBS. NFC games. 

Pontiac (D'Arcy-MacManus & Masius): NBC. Orange 
Bowl. 

Radio Shack (Central Advertising): NBC, AFC games 
and Fiesta Bowl; CBS. NFC games, playoffs and 
championship. 

Ryder Truck (Mike Sloan): NBC. AFC games. 

Schlitz (Cunningham & Walsh): ABC. NCAA games; 
NBC. AFC games, playoffs, championship and 
Super Bowl; CBS. NFC games, playoffs and cham¬ 
pionship. 

Sears, Roebuck (Foote. Cone & Belding): ABC, NFL 
games; NBC. AFC games; CBS. NFC games, play¬ 
offs and championship. 

Sperry Rand (Young & Rubicam): NBC. postgame 
wrap-ups. 

Stanley Tool (Humphrey Browning MacDougall): 
NBC. AFC playoffs and championship; CBS. NFC 
games. 

State Farm Insurance (Needham. Harper & Steers): 
CBS. NFL pregame shows. 

Transamerlca (Hoefer, Dieterich & Brown): NBC. 
Rose Bowl. 

Toyota (Dancer-Fitzgerald-Sample): NBC. Fiesta 
Bowl. 

Texaco (Benton & Bowles): ABC. NCAA games. 

Union Carbide (Leo Burnett): CBS. NFC games, 
playoffs and championship. 

United Air Lines (Leo Burnett): CBS. NFC games, 
playoffs and championship. 

U.S. Army (N.W. Ayer): CBS. NFC games, playoffs 
and championship. 

U.S. Navy (Ted Bates): CBS, NFC games, playoffs and 
championship. 

U.S. Tobacco (Warwick, Welsh & Miller): ABC. NFL 
and NCAA games. 

Warner Bros. (Grey): NBC, Fiesta Bowl. 


Harris’ M90 
is What Ybu 
Make It. 


CUSTOMIZE YOUR 
AUDIO CONSOLES 

Versatility’s the key to the 
Harris M90 audio console. 
Expandable and completely 
modular...perfect for 
professional on-air or 
production use. 

2, 4, or 8 output channels; up 
to 26 mixing positions and 52 
inputs. More available on 
special order. 

Choose from a wide variety of 
plug-in modules, those that 
exactly meet your 
requirements. 

The M90 features a Switchable 
Hi Pass/Low Pass filter, gain 
trim and optional equalization 
on each input, and will 
accommodate input levels from 
-70 dBm to +20 dBm. 

Five year warranty on the 
patented Linear Attenuators. 

Discover how you can make the 
Harris M90 meet your 
demands...call 217/222-8200 or 
write Harris Corporation, 
Broadcast Products Division, 
Quincy, Illinois 62301. 
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FCC considering 
a cost-based 
fee schedule 

In report to court on refunds, 
commission indicates in draft 
notice of inquiry that new system 
will relate to services provided, 
and that it’s having trouble 
defining ‘value to recipient’ 

The FCC this week will consider issuing a 
notice of inquiry aimed at helping move it 
along toward a resolution of its fee-refund 
problem. The notice, as drafted by the 
staff, will contain a “cost-based section” 
of a proposed new fee schedule, describe 
the manner in which costs were allocated, 
as well as the manner in which refund 
claims would be processed, and ask com¬ 
ments on the program. 

The outline of the draft notice is con¬ 
tained in the second status report on the 
refund issue, filed last week with the U.S. 
Court of Appeals in Washington. The 
court in January ordered the commission 
to issue the status reports when it deferred 
action on suits brought by the National 
Association of Broadcasters and others re¬ 
questing refunds of fees earlier court deci¬ 
sions had ruled were collected illegally. 

As drafted, the proposed schedule is 
based exclusively on costs—at this point, 
“rough” ones, according to one official— 
involved in processing the various applica¬ 
tions to the FCC. And not all costs—en¬ 
forcement, for instance—are included, but 
some may be added. Since the schedule is 
being calculated for the purpose of refund¬ 
ing fees based on schedules adopted in 
1970 and 1975, the costs are those current 
in 1970. 

The costs are both direct —in terms of 
the time spent on processing the applica¬ 
tion by professionals and nonprofes¬ 
sionals—as well as indirect, in terms of 
overhead, such as the offices of the com¬ 
missioners, the general counsel and the 
executive director. Costs of adjudicatory 
proceedings are also being added in. 

However, one question that the notice, 
as drafted, raises is whether cost is a suffi¬ 
cient basis. The Supreme Court, in a deci¬ 
sion overturning the 1970 fee schedule, 
referred to “value to the recipient” as a 
factor to be considered. And the difficulty 
of determining that value has blocked pre¬ 
vious commission attempts to develop a 
new schedule. 

Commission officials say they still have 
not been able to determine value to the 
recipient and do not know whether it will 
be included in the schedule ultimately 
adopted. But they note that the General 
Accounting Office has held that costs are a 
sufficient basis on which to construct a 
schedule. The U.S. Court of Appeals in 
Washington, in 1976, in overturning the 


1975 fee schedule, had used the term 
“value conferred” to make clear that 
“value derived,” which is a measure of a 
tax, is to be avoided (Broadcasting, May 
5, 1977). “By basing a fee on costs,” GAO 
said, “the court avoids requiring FCC to 
establish a fee schedule that impermissibly 
taxes payors.” 

The GAO report was prepared at the re¬ 
quest of Senator Ernest E Hollings (D- 
S.C.) and Representative Lionel Van 
Deerlin (D-Calif.), chairmen, respec¬ 
tively, of the Senate and House Com¬ 
munications Subcommittees, who were 
unwilling to accept the commission’s posi¬ 
tion that it could not develop a new, and 
legal, fee schedule without help from Con¬ 
gress. 

Commission officials last week said 
work on the schedule to be included in the 
notice was still under way. They also said it 
would not be the “final” one. But they 
said that since the schedule was con¬ 
structed on the basis of direct and process¬ 
ing costs, the fees were bound to be lower 
—in many cases much lower—than the 
schedules being replaced that were 
designed to cover the commission’s entire 
operating costs. 


Judge finds for 
Arbitron in diary 
distortion case 

An Arizona Superior' Court judge has 
ruled that an on-air “uncontest” run by 
kupd-fm Tempe, Ariz., was “a diary dis¬ 
tortion type contest.” He accordingly 
denied the station’s bid for a preliminary 
injunction to keep Arbitron Radio from 
deleting kupd-fm’s audience figures from 
its April/May report for the Phoenix 
market. 

Whether the “uncontest” actually 
caused diary distortion was beside the 
point, Judge Rufus Coulter asserted in his 
decision. 

Kupd-fm is one of three stations whose 
numbers are being deleted from the April/ 
May books by Arbitron as part of a 
crackdown on what the audience-measure¬ 
ment service considers promotions that 
might cause Arbitron diary-keepers to in¬ 
flate their reports on how much they listen 
to certain stations. 

The audience data for the three sta¬ 
tions— KFRE(AM) Fresno, Calif., and 
wape(am) Jacksonville, Fla., in addition to 
kupd-fm —were to be published in supple¬ 
ments to the regular books for their 
markets. Data for a fourth station — 
ways(am) Charlotte, N.C., which is co¬ 
owned with waPE— were to be published in 
the regular Charlotte book but with ap¬ 
propriate flagging and description of the 
contest involved, Arbitron authorities 
said. The books were due to go into the 
mail last week. 

“It is Arbitron’s hope,” the measure¬ 
ment service said, “that through a clearer 


understanding of our rating distortion 
rule, stations will not engage in activities 
during survey periods which, in the long 
run, would be detrimental to the entire 
broadcasting industry.” 

Barry Leverant, general manager of 
kupd, said last week the station had 
decided not to appeal the ruling on the 
preliminary injunction but to go ahead 
with trial of the suit, which seeks a perma¬ 
nent injunction and, among other things, 
“damages equal to three times the 
amount of damages sustained by kupd.” 

In its complaint, kupd claimed Arbitron 
is a monopoly, that its reports are heavily 
relied upon in buying and selling time and 
that kupd would suffer “immediate loss of 
reputation, material diminution in adver¬ 
tising revenue and long-range destruction 
of substantial business value” if its num¬ 
bers were removed from the book. 

The KUPD-FM suit also named Betty 
Mogk and kasa(am) Phoenix as defen¬ 
dants along with Arbitron as defendants. 
Miss Mogk is station manager of kasa. 
Kupd-fm contended in its suit that they 
“maliciously” charged that kupd-fm’s 
“uncontest” violated Arbitron’s diary-dis¬ 
tortion policy. 

Judge Coulter described the “uncon¬ 
test” as involving telephone surveys con¬ 
ducted by kupd-fm over a period of time. 
They were conducted under the assumed 
name of Tri-State Data in an effort, ac¬ 
cording to station officials, to keep them 
unbiased. 

Among other things, respondents were 
asked to name their favorite radio station. 
The names of those that preferred kupd- 
fm, the judge’s ruling declared, were 
placed on cards and a drawing was held, 
with cash prizes going to those whose 
cards were drawn. Winners were notified 
by telephone and their recorded com¬ 
ments were later used on the air. 

In promotional announcements, the 
decision continued, kupd-fm told listeners 
it had been conducting anonymous sur¬ 
veys for two years to find out what music 
they like, what they listen to, what stations 
they prefer. The promos promised, in 
effect, that “if you listen to FM Stereo 
Kupid and we find out about it... and we 
will ... you’ll win cash. Hundreds and 
thousands of dollars in thanks ... from 
FM 98 kupd.” 

The judge said that “the wording of the 
winner announcements was such that the 
[Arbitron] diary keepers could easily 
believe that the information which the 
disk jockey had was a diary similar to the 
one they were keeping, and, therefore, if 
they indicated in their diary that they spent 
a lot of time listening to kupd, whether 
they did in fact or not, they might become 
a winner. 

“As above indicated, Aribtron makes its 
initial contact with the diary keepers by 
phone. Kupd, in its promotional announ¬ 
cements ... indicated it they had been call¬ 
ing people but not letting the people know 
it was kupd. Here again, the diary keeper 
could easily believe when Arbitron called 
that it was in fact kupd calling and that the 
diary that Arbitron was asking them to 
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